


Agenda

* Two Minute Take-Aways

* Golfer expectations for 2012: perceptions, participation, spending and retail
channel preferences

* Golfer attitudes in 2012, four year trends and their implications for the industry

* GOLFER 360°: A comprehensive study of golfer lifestyles, attitudes and behaviors,
on and off the golf course



Two Minute Take-Aways

* Flat is the new up: "Value expectations"” continue to challenge participation, while OEMs remain locked in a
battle for share of customer amidst waning loyalty, with some signs of encouragement.

* Golf's Grip May be Loosening: No longer as solid an "oasis" as time squeeze, information overload and
household concerns battle for time and attention. Leagues and a heightened commitment to family golf
could stem the tide.

* Year of the Putter?: While per cap category spending expectations are flat, rays of light are present for
apparel, drivers, replacement grips, and putters in particular.

* Country Club Conundrum: Signs of life in private club member retention efforts, but today's member is still
very concerned and seeks differentiating levels of service.

* Diamonds in the Rough: While golfers' long term outlook on the economy is troubling, it's clear that those
most committed to the game are finding a way to keep golf top of the priority list. Relative to non-golfers
they remain more resilient and poised to consume across non-endemic categories.

*  New Media/Technology "Invasion?": Slow and steady but meaningful golfer engagement alters the
marketing communications delivery landscape, and raises challenges to some forms of traditional golf retail.



Background, Objectives and Methodology

* Winter 2012 SLRG Sports Omnibus

— Assess the attitudes and perceptions of golfers
* Initiated by Sports and Leisure Research Group in 2009

* 2012 online survey of nearly 1,200 total respondents























































































The SIGG Golfer
A More Engaged and Committed Golfer

SIGG Golfers US Golfers INDEX
Likelihood to have a USGA Handicap 45% 29% 155
Years of golf experience (mean) 30.8 21.3 145
Member private/semi private club 39% 31% 126
Played more or the same number of golf 20% 63% 111

rounds in past 12 months

# of different courses played (mean #) 8.5 5.2 163
















IMPLICATIONS AND
CONCLUSIONS:












