


Two Minute Take-Aways

* NFL, NCAA Football and MLB remain the three most popular sports, while soccer, NCAA
Basketball and the NBA Trend upwards. MMA resonates

* Boxing and WNBA still suffer from perceptions of waning popularity

* Running/Jogging, Cycling, basketball and Diamond sports surge as recreational sports; Walking
still most prevalent

* NCAA Fans fear for the future vitality of the Big East Conference and are still underwhelmed by
the proliferation of bowl games.

* MLB Fans are less enamored with expanded playoffs and don’t buy into the Blue Jays in 2013

* While Commissioner Bettman’s reputation takes a major hit from the work stoppage, there are
encouraging signs that fan enthusiasm will continue to build for the NHL



Two Minute Take-Aways (continued)

* Amidst growth in NBA popularity, fans see more competitive balance and begin to warm to
LeBron James and the Miami Heat

* A Contradiction in Terms: Concussions are a serious issue for NFL fans, but a significant
number would choose an NFL career, even if it meant permanent brain damage

* With such strong overall NFL ratings, fans balk at change; Luck is top new QB

* Fans place a greater value on the in venue sports experience, while the bloom continues to
come off athletes as role models

* A focus on the family remains ubiquitous, as sports fans’ personal economic outlook takes a
slightly optimistic turn.

* But service, variety and frugality remain key sports fan needs in an environment defined by
24/7 information bombardment, constant technological evolution and lingering concerns for
the economy at large








































































