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Insights from the Back-to-Normal Barometer

> We just completed the 26th wave of a monthly tracking study that
listens to the voice of the consumer

* Survey research

Che
* In-depth interviews G\I\l New Jork A 4 Examillel'
+ Social media analyses Cimes NBC

* Online dial tests Ehf Bloomberg@

Washington
Post The Salt Lake Tribune

What's it going to take to bring consumers back?
Where is the greatest pent-up demand?

What will the new normal look like? FOI'])ES

How do various sports and leisure activities navigate
through these times?

SPORTS&
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End of the COVID Surge? Latent Demand for Competitive Activities is No Longer Latent

[Among those who have done this activity pre-pandemic:] For each of the following activities, please indicate which of the following
conditions is closest to your current point of view: Recently active + Ready to go

Visit a retail store

e
o~ T~ e
A\ A A

7 /\ﬁé - \ VJ \/ i —— Attend a conference or convention
7/ — a
A e

~—Take a timeshare vacation /
\‘___ stay at a timeshare vacation resort

Attend a live sporting event

Fly commercially

SPORTS&
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But Golf Still Enjoys Two Strong Points of Competitive Advantage:

1 The Failure of Competitive Recreational Activities to
Adequately Seize Upon the Latent Demand

2 . The Transformation of the Work Experience

SPORTS&
LEISURE
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1 The Failure of Competitive Recreational Activities to
* Adequately Seize Upon the Latent Demand AGREEMENT

Oct'21 mSep'2l] mAug'2l mul'21
In general, the resumption of normal activities, that were

limited during the height of the pandemic, has been
underwhelming relative to my expectations and 61%
recollections of them, pre-COVID

“This has not been as enjoyable as | remember”

Dining out at 20% Staying in a 17%
restaurants hotel
Going to bars or Flying in an
clubs 21% airplane 24%
Attending a live 169% Guin_g to the 250
sporting event mavies
SPORTS&
LEISURE
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Consumers Are Underwhelmed:

[ Please indicate how much you agree or disagree with each of the following statements. ]

Top 3 Box Agreement

When | dine out my preference isto sitat a

I'm dining out at restaurants less than 1 did
prior to the pandemic

I'm more apt to order take-out from
restaurants now, than | did prior to the
pandemic
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2 ) The Transformation of the Work Experience

[ Are you presently working from home or in a dedicated work place?

14% . -
24% 23% 25% 26% 22% 25% g0 26% 217 26% 26% 24%

B Exclusively at my
ags 33% 35% 37% 34% 35% 379 35% 3;*“ usual dedicated

work place outside
the home

O Split between home
and at my usual
dedicated work
place outside the
home

O Mostly or strictly at
home

6/3 617 78 7/22 &5 8/20 9/9 925 10/7 10/11 11/18 12/11 1/13 2/4 33 412 5/19 &f12 7/16 8/16 9/16 10/15



A Majority Strongly Believe that U.S. Workers are Sitting on the Sidelines

[ There are many unemployed members of the American work force who are not presently pursuing a new job ]

Top 3 Box Agreement

56% 56%
48%

TOTAL Age Under 25 Age 25-34 Age 35-44 Age 45-64 Age 65+

e 2/3 of Americans agree that “The ability to work from home is something that | value or
would value from my job”

SPORTS&
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People Want to Get on with Life

[ Looking ahead, please indicate how much you agree or disagree with each of the following statements.

The country will again be open for
business before November

| believe that the available COVID 19
vaccines are effective in keeping
Americans healthy and safe

The Covid 19 Pandemic is less of a
threat to Americans than it was at
this time last year

From my standpoint, the COVID
pandemic is over

Top 3 Box Agreement

Oct '21, 1% +15 Points

Oct ‘21, 64% +8 Points
Aug '21, 56%

+15 Points
Sep '21, 34% All Time High!
Oct "21, 38% +9 Points

All time Barometer High!

I'm likely to take a domestic business | Oct ‘21, 60%

trip in the next six to twelve months

I plan to take the same # or more
business trips over the next sixk months
as | did in the six months prior to the
pandemic.

It's time to open up sporting events
to all fans who wish to attend

I'm likely to attend a live sporting
event within the next two months

Aug "21, 48%

Oct '21,56%

May '21, 39%

Oct '21, 55%

Oct 21, 53%

+12 Points

+17 Points
All time
Barometer High!

+20 Points
All time
Barometer High!

+20 Points
All time
Barometer High!

SPORTS&
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....But We're Still Experiencing a COVID Hangover

The concept of A COVID liberation moment is a particular moment in time where for someone personally, they felt that they had basically
gotten their pre-pandemic life back in some meaningful way...either temporarily or permanently.

[Hm you personally experienced a COVID liberation moment? ]

PERMANENTLY
10/15 61%
o e = === g

’ s e e e ] e e i o
:ﬂs ] e e e e e e e 59:
s:z S S | S S S| — -,
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...But We're Still Experiencing a COVID Hangover

[...the country will be up and running as it was pre-pandemic. J

Top 3 Box Agreement

_E“E_ mApr'2l May'21 mlun'2l wmul'2l wAug'2l mSep'2Zl mOct'21
4.

£ @

EE 46% 47%
g =

¥ a

E!

£3 ' MEAN

R '

]

g3

£3 By the end 20, 2022 By the end 1Q 2022 By the end of 2021
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Headwinds: Inflation is Real

[Enmpared to the six months prior to the pandemic, would you say that prices are...

» Much lowernow  mSomewhat lowernow  m Basically the same now  mSomewhat higher now = Much higher now

May ‘21 |
un'2l T
Consumer 21 sk

Items Aug '21
Sep'21 g%

Jun'21 |Ese
'l sk
Travel Aug'21 | -

{HﬂtEISI sq"n 5%
Oct'21

Jun'2l |Ss
Jul'21
Travel Aug'?l |mssm
(Airfare) Sep '21 |mSsga

SPORTS&
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Americans Aren’t Actively Job Searching

P Less than a third (32%) of those currently unemployed and losing their job during the pandemic strongly
agree (top three box) that they are currently actively searching for a new job.

| Strongly Active B Somewhat Active l Not Very Active 0 Not Active at All

Total
Men

Women
ﬂ,. Please indicate how Age 18-24

actively, if at all, are you
searching for a new job.

31%
25%
7%

Age 25-34
Age 35-44

Age 45+

HS Grad or Less
Some College

College Grad+

SPORTS&
Source: SLRG Research for U.S. Chamber of Commerce among unemployed Americans 13 meﬁgm
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But Golfers Continue to be a Relatively Optimistic Cohort

TOP 3 BOX
People will go back to spending freely on It’s important for my life to include a variety of
luxuries again in 2021 unique experiences
2021 (Wave 26) 61%
e 3% GOLFERS | 2021 (Wave 17) 53%
2020
Americans 28% =
VS Golfers
a 2019
1'% of golfers last year s
and 10% in 2019

SPORTS&
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Golfers Continue to be a Relatively Optimistic Cohort

TOP 3 BOX

The best years of my life I'm confident that | will have enough
are still to come money to retire in comfort

= :

I am better off now than | was four years ago

Golfers

Americans




The Big Attitudinal Shift: Riding A Crest Of Exuberance!

+90%b Over The Past Three Years!
TOP 3 BOX

“'m excited about the current TOP 3 BOX
state of the game of golf...”

2021 2020 2015

SPORTS&
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Goldilocks and Finding the “Just Right” in these Unique Times

<

17
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